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The ICFAI University, Jaipur

ICFAI Business School, Jaipur

Report on IBS (“Market Kshetra™)

Market Mavens — The marketing club of IBS Jaipur presents “Market Kshetra on March 13,
2022, & March 20, 2022.

OBJECTIVE:

The major objective of holding this event was to identify the potential of students to increase
self-confidence in their communication and presenting skills, discover students' hidden talents,
cater learning, and establish unique marketing ideas and concepts.

DETAILS OF THE EVENT:

Date: March 13, 2022 & March 20, 2022
Subject: “Market Kshetra”
Platform: Zoom
Organized by: Market Mavens — The Marketing Club of IBS Jaipur.
Chief Guest: Prof. Dr. HP Singh VSM, The President of The ICFAI University, Jaipur.
Dr. Shweta Jain, Dean of ICFAI Business School, Jaipur.
Sponsored by: Mr. Karan Ramnani — Soham Fab Tex.
Mr. Amit Dhakariya — Woofer
Guest of honor: Ms. Purvi Mathur
Panelists: Dr. Vidhu K Mathur & Ms. Purvi Mathur
Cash Prize: Winner — 1500/-
1% Runner up — 1000/-

2" Runner up — 500/-

The event was scheduled from 3:00 PM onwards. The estimated time for completing the
proceedings of the meeting was 90 minutes.

The invite was sent via e-mail to all faculty members and a WhatsApp text message was
forwarded to all the students as well as in groups also across all the classes of IBS two days
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prior. The meeting was formally commenced at 02:50 PM by which time we had 10+
participants, faculty members and judges joined.

The following is the itinerary prepared by the Club Members for the said event:

Total Number of rounds: 2

Overview

Activities:

1. Meeting was started at 3:00 PM, half an hour before the event, only for the hosts. A
waiting room was enabled and participants were allowed to enter from 2:50 PM
onwards.

Managed by: Tathagat Bera, Apoorva Singh Rathore, Shourya Verma, Jai Kumar,
Aishwarya Rajwani, Sakshi Chandel, and Piyush Patawari.

It all started with an initial screening of the event poster, with light instrumental music.

. A 5-minute leverage was given to the participants after the scheduled time to allow
them to enter the meeting, then we had started the event.

Event was started with a welcome note — a short and catchy phrase, then a greeting to
all the dignitaries, faculty members, panel judges, sponsors, participants, and all the
other students in the event.

Prof. Dr. HP Singh, VSM — President at The ICFAI University, Jaipur addressed at the
event.

. After the speech of Prof. Dr. HP Singh, VSM — President at The ICFAI University,
Jaipur, the event was started with an introduction about ICFAI University, Jaipur, and
also about ICFAI Business School Jaipur, then it leads with the introduction of the
qualifying participant for the final round.

. Comparing throughout the event was done by Shourya Verma and thank you note was
given by Piyush Patawari.

Participants were instructed to start their presentations by turning on their videos. Panel
members might ask if they have any questions while the presenter is speaking.

. The event was classified into two rounds, with the first round beginning on March 13,
2022, with a template allowing participants to submit their entries for round 1 via mail.

. The overall number of registrations was 68, with the top 5 entries qualifying for the
final round of the event, which was held on 20 March 2022, on Zoom.

Panel Members: Dr. Vidhu K Mathur and Ms. Purvi Mathur
. After all the presentations, sponsors and panel members were asked to present their
views about the event, and participants.
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12. The results were compiled by Piyush and Sakshi through google sheet, and was
presented by the one who shared the screen all along.

JAIPUR

Screen Share: Apoorva Singh Rathore, Tathagat Bera, and Piyush Patawari.

13. At the end, a thank you speech was given, giving a proper descent closing to the event
by Piyush Patawari.
14. E-certificate was provided to Winner, 1% runner up and 2" runner up of the event.

Details of the Events:

Round 1 requires the participants to answer 5 questions with the first question being to
rename the brand name and tagline which they will choose amongst the 5 brands provided in
the PPT.

Quialification Parameters:

1. Innovation.

2. Scalability.

3. Whether the tagline adds to the product's existing customer base or not.

For each brand name given to a set of participants, the top entries will be qualified for Round
2.

The qualified participants will be receiving mails (attached in it a zoom link) two days before
the commencement of Round 2.

Round 2 requires the qualified participants to delve deeper into their respective pre-assigned
brands.

1. Evaluate the brand based on the 7 Ps of Marketing.

2. Design an original poster or shoot a short video for advertising the brand. (Kindly use the
brand name suggested by you).

For example, if a participant gets the brand 'Perk’ is R1, he/she renames the brand "X'. The
participant qualifies for R2, the poster/video should reflect the name 'X' and not 'Perk’.

The participants are required to create a presentation deck of 5 slides (excluding salutation
slides) and be ready to present the same in front of a panel(virtually).

The following is the list of members (on-duty):

1. Sakshi Chandel: Club Head - Market Mavens — Moderating and Decorum.
2. Tathagat Bera: Vice President — Student Council — Moderating and Decorum
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. Aishwarya Rajwani: Secretary — Student Council — Moderating and Decorum
. Apoorva Singh Rathore — Moderating
. Jai Kumar: SPOC - Market Mavens — Moderating and Decorum

Piyush Patawari: Club Head — Market Mavens — Moderating and Decorum

The activities were executed successfully and completed well within the estimated time. No
activity was skipped and/or discarded to stay on course with the time restrictions. Moreover,
performances by all the interested participants were accommodated.

Having met all the pre-set parameters and based on the feedback received from both faculty
members and fellow students, the Market Mavens Club takes great pride in concluding that
the event was an overwhelming success.

Winner & Runner-Ups:

2" Runner Up: Mr. Pratik Anant — ICFAI Business School, Jaipur

1%t Runner Up: Mr. Rohit Jethwani - ICFAI Business School, Jaipur

Winner: Ms. Laveena Thakur - ICFAI Business School, Jaipur

EVENT ORGANIZERS

Piyush Patawari
Sakshi Chandel
Club Heads: Market Mavens — The Marketing Club of IBS Jaipur

MBA-Sem 2 (2021-23)
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PRESENTS
AN INTER-COLLEGE COMPETITION

&arket kehetra

Round 1: Reformation, 13/03/2022

Round 2: Branding & Promotion, 20/03/2022
— SCAN ME —

shorturl.at/gtCZ7

Last date of registration: 10/03/2022, 12:00am

SPONSORED BY:

WOOFER FOOD & DRINK
DELIVERY APP.

- ¢
ST \ V4
Soham Fab Tex
WOOFER

Mr. Karan Ramanani Mr. Amit Dhakariya
Jaipur, Rajasthan Balaghat, M.P.

SOHAM FAB TAX

Venue: Zoom (Online)

REWARDS: :

d : : Contact Details:
Winner: 1500 cash prize & e-certificate Piyush Patawari: 7065520353
1st Runner up: 1000 cash prize & e-certificate Sakshi Chandel: 7378626956

- : ; sakshi.chandel21@ibsindia.org
2nd Runner up: 500 cash prize & e-certificate = .
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Round 1: Reformation, 13/03/2022
Round 2: Branding & Promotion, 20/03/2022

DETAILS OF THE EVENT

The event will be conducted in 2 rounds over 7 days.
Based on the number of registrations, presentation decks are going to be rolled out where each
participant will be give 5 brands and amongst them they need to choose 1.

The system will auto-assign the PPT per participant.

Round 1 requires the participants to answer 5 questions with the first question being to rename the

brand name and tagline which they will choose amongst the 5 brands povided in the PPT.

Qualification Parameters:
1. Innovation.
2. Scalability.

3. Whether the tagline adds to the product's existing customer base or not.
For each brand name given to a set of participants, the top entries will be qualified for Round 2.

The qualified participants will be receiving mails (attached in it a zoom link) two days prior to the

commencement of Round 2.

Round 2 requires the qualified participants to delve deeper into their respective pre-assigned brands.
1. Evaluate the brand based on the 7 P's of Marketing.

2. Design an original poster or shoot a short video for advertising the brand. (Kindly use the brand
name suggested by you).

For example, if a participant gets the brand 'Perk' is R1, he/she renames the brand 'X'. The participant

qualifies for R2, the poster/video should reflect the name 'X' and not 'Perk’.

The participants are required to create a presentation deck of 5 slides (excluding salutation slides) and

be ready to present the same in front of a panel(virtually).

Judgement Criteria:

1. Relevance to brief.

2. Communication skills.

3. What would be the impact if the actual brand is renamed based on the proposal?

4. SWOT Analysis of the proposed branding.

The results will be declared on the same day Round 2 is conducted.
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© Zoom Meeting
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7Ps of MARKETING MIX

1. PRODUCT - High range services

ex- X, x1

2. PLACE - Geographic concentration.

3. PRICING - Card currency , fair pricing
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4. PROMOTION - Through fleet branding and online marketing
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1.FLEET BRANDING
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© Zoom Meeting
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Solutions with city cab — offers & discounts and friendly drivers
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Presented by :- PRATIK ANANT

BBA 2"° SEMESTER
ICFAI BUSINESS SCHOOL, JAIPUR
Brand name :- AVION FLY
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Visit near by showroom
or

Shop at @vionfly.infcom
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P~ INTRODUCTION

O CARXi is the platform to provide a ride to someone
who needs a personal drive from any point at any
time and at the aggreed price between the driver
and the customer .
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SWOT ANALYSIS
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«User friendly +Inconsistence
-Allows bargaining responses

+Increase in demand +Saleny based on
technology

-Absurd fare demand

OPPORTUNITIES

“Increase presence in ompetitors
othercities ~Tax business
“Introduce two wheeler “Different mode of
transportation transportation
-Increase investing in
marketing
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